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Appendix- A

Glossary:

Ashan tiny bell-metal chair

Asli original

Ahoo paddy, cultivated in June - July
Bati cup

Ban - bati cup with a foot

Bari kitchen garden

Barkah gongs, a kind of bell metal drum
Bata tray with a foot for betel — nut
Bayan instrumentalist

Bao paddy cultivated on flood land

Beels lakes



Bhortall
Bhogjara
Bigrah
Bigha
Bulanighar
Charia
Char

Doba

Dug — Dugi
Dapani
Dhulia
Endi

Gasha
Gayan
Ghanta
Ghati

Gud — Gudi
Gurial

Jat — Kahi
Kahi

Kalah

large cymbal
vessel with a spout
image of a God
measuring unit of land
corridor
wash bowl
small river island
large metal drum
Vessel with a long neck
mirror on bell metal
drummer
silkworm
lamp stand
accompanying singer
bell
metal pot
piped smoker
advisor
genuine plate
metal plate

pitcher



Kaliya

Khel

Khulia

Khutia tall
Kirtanghar
Lota

Manjira
Maihang — Kahi
Maihang — Bati
Muga

Nam — ghar
Nao — khel
Nagfeti bata
Oja—pali

Pan bata

Pati — tall
Pikdani
Raijmel
Salidan

Satra

Sarai

piper
franternity, guild
instrumentalist
cymbal
Prayer hall
vessel

small cymbal

metal plate of the Ahoms

metal cup of the Ahoms

Silk worm

prayer hall

boating competition

tray with foot
chorus singer

small tray with foot
small cymbal

spittoon

village council meeting

wet land rice
monastery

tray with foot



Shava association or village council
Talia cymbal player
Temi — bata lime container

Thagi tray with leg



APPENDIX - B (Questionnaire)

QUESTIONNAIRE

“A critical study on innovative marketing strategy to enhance the socio-economic growth of Bell Metal
industry”

Dear respondents,

I am a PhD student of University of Science and Technology, Management department and doing a study
on “A critical study on innovative marketing strategy to enhance the socio-economic growth of Bell
Metal industry in Assam with special reference to Sarthebari”. Therefore a questionnaire has been design
to obtain your view and your answers are greatly appreciated. All information is confidential and is used
for academic purpose only.

PART- A
QUESTIONNAIRE FOR ASSOCIATION

1. Name of your Association?

4. Register or not? If yes when.

Yes/NO. Ifyeswhen.......oooooiiiiiiiiii e

5. Which of the following attribute motivated you to set up this Association for-

a) Self Interestb) Decreased Unemployment c) Social Development



d) Generation e) Other Specifies..........coovviviiiiiiiiiiiie e,

6. How many members in your Association?

a) 1-5 b) 5-10c) 10-20 d)20+..........

7. What is the Status of the industry in present scenario?

a) Excellent b) Good c) Average

d) Introduction stage e) Poorf) Very poor

8. What are the problems faces by you toward the growth of industry?

a) Monetarily b) Technically c) marketing d) Transportation

e) Raw material f) Training g) Other Specifies.......................

9. Are you aware of any financial Institution that is helpful for your Industry?

a). SBI b). Allahabad Bank c). NABARD

d) DICC e) NSIC f) KVIC

g) AIIDC  h) NEC I) IIE

j) CAPART k) DRDA 1) SSIDC

m) MSME n) Other Specify.............coeene.

10. Steps taken by the Institution to over come the problem



a) Financial Support b) Training
c¢) Technical Support d) Marketing

e) Other Specify.....ccceevreurvccecnnee

11. Are you satisfied with Institutional initiation?
a) Yes b) Partly c) No
12. If No why?

PART-B

QUESTIONNAIRE FOR ARTISIANS

1. Name

2. How long it has been you engaged in this work/business?

a) 0-lyears b) 1-2 years C) 2-5 years d)
5-10 years e) 10+ years

3. Are any of your family member are engaged with this type of work ?



a)1b)2 c) 3-5 d) 5-7

4. What type of product you deal with or make?

1) Wall hangings, 2) Flower vases, 3) Ashtrays, 4) Napkin holders,
5) Thali, 6) Lota, 7) Bhagauna, 8) Kathot,
9) Kalchul, 10) karahi, 11) katora, 12) Handa,
13) Paraat, 15) Gagra show pieces
16) Other SPecify......oouiinei i
5. What is the level of earning per day of your work?
a) >100 b) <200 c) 200-500 d) <500 ) FRUTOT

6. What are the problems faced by you?

a) Training b) Physical c) Not having sound Technology

d) Payment e) Non-availability of raw material

) Other SPeCiy. . .o e

7. Is there any association exists and are you a member?

a) Yes b) No



5. Are you aware of the Bell Metal Cluster formed by the government agencies like Micro
Small and Medium Enterprise?

a) Yes b) No , If Yes

6. Did you avail any benefits of the various facilities that are offered by the government?

a) Yes b) No , If Yes

7.What Kind of Co-operations did you received by the following government

Institutions ? (Rate between 1 to 5, where 1 being very high and 5 being low)?

a) DIC b) NSIC c) SIDBI
d).NSIC e)lT f) NEDFI
g).KVIC h)N-E council i) MSME-DI
J) Sarthebari Nagar Kahar Silpi Santha k) SBI
)DICC m) DC.Handicraft

8. What kind of government help you have received so far?

a) Technical Education &Training b) Finance

c) Social Insurance Scheme d) Medicinal Facility

e) Educational Facility f) Raw martial procurement

g) Marketing h) Power Supply

9. Is your earning improved after joining the association?

a) Has, then how much



b) Hasn’t

10. Your Suggestion toward the improvement of your work.

..........................................................................................................................................
..........................................................................................................................................

PART- C

QUESTIONNAIRE FOR MAHAJANS

RN 00 117: 16180\ [o JEN PN

4. What are your activities?
a) Import raw material b) Export finish Product

c) Other Specify.......cooviiiiiiiiii,

5. What type of product you deal with?



6. What are you channel of distribution in the present market?

a) Mela b) Own shop c) Linkage with Dealer
d) Door to door selling e) Other Specify................oounl.

7.Does a change in mechanization of industry help?
a) Yes b) No

8. What is the scope of introducing new type of product in the market?

9. Status of the industry? Turnover per annum?

a) > lakhs b) < 1 lakhs c) >2 lakhs d) <2 lakhs

€) Other Specify......cooviiiiii e

10. Is this any of the financial Institution helped your Industry?

a) DIC b) NSIC c) SIDBI
d).NSIC e)lT f) NEDFI
0).KVIC h)N-E council i) MSME-DI
J) Sarthebari Nagar Kahar Silpi Santha k) SBI
)DICC m) DC.Handicraft

11.Your Suggestion






